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Mark J. KrRuPKA

In the old sitcom Chico and the Man, the
late Freddie Prinze would often nod his head
in satisfaction at something that he or Jack
Albertson would do and say, fiLooking Goodo.
Well, when | was going over the raw data
from the industry survey, which the NAPP
recently completed, and saw the response we
were getting from vendors to the Exhibitorés
Prospectus sent out last month, | had the same
feeling. The NAPP is filooking goodo.

While we are far from where lod like the NAPP
to be, we are making progress and getting
things done. And it hasndt been without some
anxious moments. In an attempt to provide
value to our membership, we decided that
we would conduct an industry survey that
would provide valuable information to help
all segments of the industry develop a plan
to grow their business. This required a down
payment of $8,000 plus to the consulting firm
conducting the survey. In order to have a
valid survey, we were told that we would need
at least 200 respondents. This was obviously
a variable beyond our control, so we had to
keep our fingers crossed.

Well, not only did we get 200 respondents, we
got over 500 respondents to the survey! Our
thanks go out to everyone that took the time to
compete the survey. This makes the results of
the survey even that more meaningful. Last
week, while reviewing the partially processed
data with Gary Jones, Lucinda Vela Wick and
Sherry Loudermilk, I couldndt help but be
impressed with all of the valuable information
that companies large and small will be able to
glean from this report. Gary thought it was the
best report of its type that he has ever seen and
hets been in the industry for a while. This will
give the NAPP something that no one has to
offer, and if it is well received, something that

MEsSsSAGE FROM THE PRESIDENT
LookiNng GooD

we will repeat with some regular frequency. If
you havenit already pre-ordered a copy, you
might want to do that ASAP. The report will
be the talk of the industry when it comes out.
If you dongt believe me, just wait and see for
yourself. | think the Boardés gamble is going
to pay off.

Likewise, we made a big commitment of time
and financial resources to plan and sign a
contract for the NAPP Conference and Expo
to be held next year at the beautiful Marriott
Evergreen Resort in Stone Mountain, Georgia.
This may have been very timely since, with
the cancellation of Pondapalooza, the industry
will not have a trade show in 2009. In order to
make the Conference affordable for everyone
we negotiated an extremely favorable contract
with Marriott, allowing us to include lodging
and two days of meals at the Marriott with
Conference registration. How can you beat
that? We did this because we wanted to
optimize the networking opportunities during
the conference by having everyone stay at the
conference hotel.

We must be doing something right as we have
already had a number of companies sign up
for double booths and several others sign up
for a single booth. If you are a manufacturer
or distributor in the Water Garden business
this will be a tremendous venue for you. We
are only having 50 booths and over 25% are
already committed. If you havenit received
one of our Exhibitords Prospectuses in the mail,
please call the NAPP office or go to the NAPP
website to inquire about getting one.

Are You Optimistic?

Well, we think there is reason to be optimistic.
My company, Ecological Labs, and many
people love talked to from other companies are
seeing very good early buy orders at the Fall
buying shows leading me to believe that the
2010 season is going to be even better than the
2009 season, which weathered the economic
conditions rather well.
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